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A Changing
Landscape

Not too long ago, the traditional, tried-and-true methods of advertising were simple:
·  TV  ·  Print (magazines) ·  Outdoor (billboards, etc.)

·  Radio  ·  Direct mail (postcards, door  hangers, etc.)

And they worked. You could purchase a radio spot or a TV commercial , and all the attention within that audience 

was on you; your message received.

However, that time was nearly 30 years ago. With the advent of the Internet, the advancement of mobile technology, 

and the many daily distractions that pull our focus and distract us, we’ve hit a place of content overload.

If nothing else, the human brain is known for its ability to adapt. And in the face of so much information, our focus 

got even sharper with time. Nowadays, we want our information fast and for it to be accurate. And today, anyone 

with Internet access can be considered a digital consumer—of products, services, or information.

The beauty of the Internet rests in its ability to connect people over vast distances; to give every individual a 

microphone—without cost—to project their voice to a like-minded community. 

The problem is all those microphones create a lot of noise. And the average consumer is becoming increasingly 

skilled in tuning the excess out.
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For example, did you know that every 60 seconds there are...

278,000
Tweets

571
New Sites

Created

41,000
Facebook

Posts

2 Million
Google Searches

Conducted

72 Hours
of Video

Uploaded
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The reality of the situation is clear:
·  Consumption has moved into the digital space

·  The digital space is overcrowded 

·  Communicating your message in this space is very di�icult

·  And mistakes are very expensive

This is where paid advertising comes in, and like a Disneyland FASTPASS on July 4th Weekend, the ability to skip 

the line (and your competitors) is essential.

Paid advertising allows you to put your message directly in front of the consumer you want, increases your ability 

to generate results, and gives you the power to track your progress and improve your return on investment (ROI).

At Scorpion, our proven expertise is digital marketing, which is why we want to break things down simply, and 

bring you an introductory but comprehensive guide to paid advertising.

FIRST, WHAT IS PPC?

Pay-Per-Click (PPC) advertising is a method of paid advertising where a digital ad is placed on a search engine 

results page or social media timeline. For the former, which is called Paid Search, the selection of who to show 

your ad to is based on keywords used in a search engine (Google, Bing, Yahoo). For the latter, called paid social, 

the designee of your ad depends on the user’s interests on a given social media platform (Facebook, 

Youtube, etc.). 
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In both models, the principles of PPC remain the same: 
When an ad is clicked, a small cost is charged to the advertiser. 

And who these digital ads are shown to depends entirely on the specificity of the advertiser.

www.ScorpionHomeServices.com      866.622.5648



“WHAT IS PPC?” - YOUR DEFINITIVE GUIDE TO PAID ADVERTISING4

ON PAID SEARCH ADVERTISING

Let’s talk about keywords for a second because that’s where this subject’s learning curve really gets steep. The 

dominant Internet search platform is…Google, which contains about 90% of the U.S. search engine market. 

Google’s platform for paid advertising is AdWords. This platform allows advertisers to leverage keywords (what 

people type in when they’re searching for something) to present an ad at the top of the generated results page.

Here’s a quick example:

Let’s say you have a plumbing business. You specialize in home services. However, you’ve got your eyes set on 

gaining more commercial property jobs. Your marketing is mostly online and you’re trying to increase your 

prospect base and expose your business to more job prospects.

But you have a few questions to ask yourself before diving headfirst into paid search. 

·  Who is your audience?  ·  How do they search?

“Specificity is key.”

By choosing search terms (again, keywords) based on your target demographic, you can put your ad directly in 

front of those looking for your o�erings.

Specificity is key here though. You can choose to go with broad specificity in your keyword choice ("commercial 

plumber", "commercial plumbing business", "commercial plumber near me") but then the competition for that 

keyword is going to be extremely high and with a varied audience. In this sense, the net is too big, and you’ll likely 

catch a bunch of users that may be interested in a plumber, but one for emergency repairs, renovations, or 

odd jobs. 

This can create a situation where they can see “plumber”, click on your ad, realize your o�erings aren’t what 

they’re looking for, and bounce (leave the page quickly). 

And that process of attracting an online user, who will click on your ad and realize they don’t want your service, 

costs you money.

This principle of being charged for an online user interacting with an ad is called the cost-per-click (CPC).
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So, let’s say you go for medium specificity, which means your ad will be shown when people type a search term 

like “home renovation plumber”. That’s important because digital decisions are made quickly. And your 

prospects are expecting to find exactly what they’re looking for when they click on your ad. The problem is that 

your competitors will likely hit on that keyword as well, meaning you’ll reduce your competition but not enough 

to more significantly lower your CPC.

However, true specificity comes through the creation of an ad group. An ad group is an umbrella of related ads 

targeting several options within a category. For example, let’s say you want to really dial up the specificity in your 

campaign to pick up more home renovation jobs. Try long tail keywords; these are phrases or even full blown 

questions. For example, you want to try to capture local intent while qualifying your searchers by the keywords 

you list.

Consider these:
·  “Home renovation plumber near me” (local intent)

·  “Home renovation plumber los angeles” (local intent)

·  “How to replace a kitchen sink?” (urgency)

·  “Estimated cost of renovating kitchen” (high interest)

·  “Necessary tools to renovating bathroom” (high interest)

Each of these search terms breaks the specificity of your searcher down to the moment they need your services. 

This is a significantly deeper appeal than a general "plumber" or "home renovation plumber" search. Although 

this degree of specificity will lower your overall reach, that’s a good thing. You want a small net designed to 

capture the exact prospects you’re looking for. This approach will keep your costs down 

(CPC) and improve your conversion rate (people who secure your services).
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ON PAID SOCIAL ADVERTISING
 
While paid search on search engines like Google, Yahoo, and Bing try to capture users in the search phase using 

keyword choice to designate who to show ads to, paid social is a bit di�erent. Instead, it uses data metrics based 

on user engagement and interests to help advertisers find their audience based on a user’s actions.

Let’s look at another example:

Let’s say you want to market your home renovation plumbing business to promote your specialty, kitchens and 

bathrooms. You might use Facebook to create an advertising campaign that targets 18-54 year old males, who 

live in industrial cities, are married with children, blue-collar, and have liked fan pages that indicate an interest 

for labor-intensive work or trades. 

In this example, your ads will only show to people that are HIGHLY specific with a greater potential to need your 

services. And when they scroll down their Facebook timelines, see your ad, and decide to click it, whether they 

secure your services, you’ll be charged for their click, so it pays—or better, saves—to make sure your audience is 

as close to your ideal target demographic as possible.

“With no real intent to secure your services...you can 
potentially lose A LOT of money through poorly 

targeted digital advertising.”

Typically, the more specific the group you’re targeting, the fewer clicks you’ll get. However, the benefit is in the 

specificity. In this example, let’s say you instead set your targeted demographic for 30-54 year old married 

couples in suburban communities. You’d inevitably get people that work in white collar sectors, and would never 

be exposed to the common conditions that precipitate a worker’s comp case. And the danger of being this broad 

is that if these users clicked on your ad out of curiosity, with no real intent to secure your services, and they did so 

in mass, you can potentially lose A LOT of money through poorly targeted digital advertising.

Again, your CPC compared to who and how many are converting is everything. So, you want to be as specific as 

possible when targeting to make sure every dollar you spend is putting your ad in front of the exact person meant 

for your service.
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Home renovation plumber near me

ALL MAPS NEWS IMAGES VIDEOS

5.0

CALL

4.0

CALL

LA Plumbing Professionals, Inc.
38 Reviews

QUICK RECAP: WHAT ARE THE BENEFITS OF PPC IN PAID ADVERTISING?

Again, compared to the “pay and spray” approach of traditional media like billboards and print—where you had very 

little idea of who was actually looking at your ads and what about them worked—paid advertising has brought a 

much higher degree of transparency and accountability to advertising. This has given a larger degree of control to 

the advertiser in determining who, when, and how they want their message to be communicated.
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PPC Allows You to...

·  Target who you want to see your ad

·  Have your website place at the top of an online search

·  Have guaranteed exposure whether someone clicks your ad or not

 -  The viewing of an ad is called an impression

·  Track what’s working and what’s not

·  Pause a live ad campaign
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Remarketing 101:
Talking About Display Advertising

Have you ever been looking through Amazon, le� to check out another website, and then been shown either the 

exact same product you were looking at or something similar as an ad?

This is remarketing.

It’s an advertising technique of attaching a cookie (trackable piece of code) to your web browser in order to 

re-show you the product you were looking at in the form of a new ad. Not only does this practice re-expose the 

product to you, but it forces you to reconsider your decision to reject it or buy it every time you see it. 

Through remarketing tools like the Google Display Network (GDN), Google makes possible the ability to target 

your ads to a given demographic based on the websites they visit and the content of those websites. For example, 

in the earlier reference to the commercial plumber, a GDN campaign could be used to show ads linking back to 

your website on home services sites like Angie's List, Thumbtack, or Home Advisor.

And it works.

Currently the GDN accounts for 20% of all AdWords tra�ic and reaches 92% of all Internet users in the US, 

meaning an incredible potential for exposure to your company.
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So, let’s make it specific to home services.

Unless it’s an emergency, when people need a home services contractor, they o�en take their time researching 

their questions before ever picking up the phone. Take for example a wife looking to redo her kitchen. She will 

probably comb through the Internet looking for answers to issues of cost, long-term return, added property value, 

and helpful tips when communicating with a contractor.

If this woman were to land on your website, a remarketing campaign could put a digital ad of your business front 

and center on any similarly focused websites she finds along her search. The benefit is that whether she clicks on 

your ad and follows it back to your site or not, your exposure is there regardless, steadily increasing her potential 

for engaging with you (deciding to visit your site and call) with every reiteration of your ad’s message. Within a 

well-targeted GDN campaign, these factors combined can ultimately build your brand recognition and trust 

from qualified prospects.

CLOSING THOUGHTS

As it pertains to paid advertising, PPC through paid search and paid social are the wisest investments in 

generating more business. However, display advertising through remarketing is becoming a go-to option when 

competition and a he�y cost per click (which can depend on the high desirability of a keyword) make PPC an 

expensive option for introductory budgets. 

In our second installment of this series, we’ll touch on how paid advertising and more advanced techniques that 

can be directly applied to your company to bring you more of the prospects you want, and to help grow your 

business. Although we’ve only scratched the surface on the role paid advertising can have on growing your 

company quickly and allowing you to outpace your competition, this is a good overview of the basics. 

If you’d like a complimentary review of your site structure and marketing strategy, or if you’re interested in 

learning more about our PPC service o�erings, feel free to give us a call.
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Scorpion is a digital marketing agency specializing in the growth of home service businesses. Since 

2001, we've helped companies nationwide build their web presence, attract more of their ideal 

clients, and grow their organization.

 

Looking to Upgrade Your Digital Marketing?
Let’s Talk Today. 


