
How Consumer Behaviors Change 
in the Context of COVID-19

Taking on
COVID-19

Said they panic about 

running out of essentials, 

ended up making ‘panic 
purchases’.

Believe this is going to be 

worse than an economic 

recession with the risk of 

people losing jobs.

Are worried about 

falling sick.

Feel the situation 

demands them to be even 

more proactive about 

financial planning and 

security for the future.

The COVID-19 outbreak shows no immediate signs of slowing down, and new cases 

continue to emerge across the globe. Facebook’s media and brand teams are reaching 

out in these trying times to understand how to better address the situation. We're all 

learning together, but based on the behavioral changes observed in APAC, here are 

some recommendations from Facebook on what we can do next.

How Consumer Behaviors Change 
In the Context of COVID-19

-50%
Reduced their frequency of 

visiting supermarkets, grocery 

stores, wet markets.

+32%
Increase in online shopping 

activities across all markets.

+42%
Increase in home 

streaming.

-12%
Decrease in global airport 

traffic Q1 2020**.

+53%
Browsing on Facebook 

more often.

+32%
Browsing on Instagram 

more often.
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What Can Brands Do According to 
Ipsos Benchmarks

Source: “COVID-19: What do consumers expect from brands?” by Kantar, Feb 2020. **Airports Council International (ACI) World

Top Concerns Among Consumers 
About the COVID-19 Situation

*Information developed through ‘Facebook for Business’

Source: How Can Brands Respond to Corona Virus Crisis - Ipsos Game Changers - March 2020

Avoid Being Seen As 

Opportunistic

Give

Comfort

Acts of

Kindness

Get Through the

Crisis in Style

Go

Virtual

Help People

Pass Time

Laughter is the Best 

Medicine

Keep a leadership mindset and reach consumers where 
they are while applying best practices to maximize 
efficiency and effectiveness.

 Maintain proactive communication and become an authority in 

 the community.

 Be present with answers and solutions. People are on social media and are 

 hungry for information.

 Promote virtual services for users who may be practicing social distancing.

 Prioritize with awareness and stay top of mind for service lines that may not 

 be available now, but will in the future.


