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How to Up Your Ante in the Social Media Game 
Attracting patients to your healthcare facility is not as simple as it once 
was. While you may think your online presence is strong and your 
current marketing strategy works well enough, it might be time to 
diversify. You don’t want something that works “well enough.” You want 
something that helps you dominate in the industry. As social media 
continues to monopolize consumers’ time, it’s more important than 
ever for hospitals, doctors’, and healthcare professionals to engage in 
conversations on platforms like Facebook, Twitter, Yelp, and Google+.

It shouldn’t be shocking that out of the estimated 97% of consumers 
searching for local businesses online, roughly 74% of these consumers 

Diversifying Your Healthcare Marketing Strategy: Why Social Media Matters Page 01

Diversifying Your Healthcare Marketing 
Strategy: Why Social Media Matters

www.ScorpionHealthcare.com



rely on social media to help them make purchasing decisions, according to statistics reviewed by Yahoo! Small Business 
Advisor. This includes finding a healthcare provider. If you aren’t capitalizing on social media, you’re likely reaching less 
than 30% of your potential market. 

According to a study commissioned by the American 
Marketing Association (AMA), social marketing budgets 
for businesses are expected to double over the next 5 
years, with an average of 64% of customer service 
organizations placing more priority on social media. 
Despite this huge growth, it’s estimated that 
organizations continue to mishandle as much as 80% of 
their customer engagement opportunities on social 
media, as detailed in a report from CeBIT. 

If you want to diversify your marketing strategy, diving into 
social media is important. And because constant, rapid 
changes are the norm for social media, you need to 

understand more than just the basics—you need an 
actual social media strategy. But where do you even 
begin? We’re here to tell you.

1. Perform a Social Media Audit 

Whether or not your healthcare organization is already 
active on social media, performing a social media audit 
can be crucial to your future success in this arena. 

If you already have a “presence” on social media, 
start by doing the following: 

• ANALYZE THE TRAFFIC YOU GET PER POST. 
Are you getting valid views on your posts? Is your 
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“In a world that's changing really quickly, the only strategy 
that is guaranteed to fail is not taking risks." 

Consider the following stats for Facebook & Twitter: 

51% OF FACEBOOK USERS ARE 
MORE LIKELY TO BUY PRODUCTS 

OF BRANDS THEY FOLLOW.

50% OF SHOPPERS HAVE MADE A 
PURCHASE DUE TO A SOCIAL MEDIA 

NETWORK RECOMMENDATION. 

56% OF PEOPLE CHECK FACEBOOK 
ON A DAILY BASIS, MAKING IT THE 

MOST VISITED WEBSITE. 

53% OF PEOPLE RECOMMEND 
COMPANIES ON TWITTER. 

MARK ZUCKERBERG
CO-FOUNDER OF FACEBOOK

Top 3 Social Media Strategies for Online Success 



traffic coming from a specific source or audience 
group you can target in the future? Flag topics that 
seem to bring in your ideal audience.

• COMPARE POSTS THAT WERE SUCCESSFUL TO 
POSTS THAT FAILED. 
What worked? What didn’t? Keep successful 
strategies and throw out the ones that aren’t doing 
anything for you.

• IDENTIFY WHAT POSTS GOT THE MOST 
ENGAGEMENT AND LED TO A HIGH 
CLICK-THROUGH RATE. 
Don’t just look at the amount of traffic you’re 
getting. You also need to look at the actual 
conversions the traffic brings. Are you getting more 
patients, or just more views? Make sure you have 
the right balance. 

• RESEARCH YOUR FOLLOWERS—HAVE YOU 
PICKED UP INFLUENTIAL ONES? 
Check out the people who are liking, retweeting, or 
sharing your posts. How many followers do they 
have? Are people interacting with their posts? Find 
ways to utilize influential followers to boost your 
social media presence. 

There are countless tools out there such as Facebook 
Insights, Google Alerts, and Google Analytics that allow 
you to assess and analyze social media performance, 
including audience engagement, click-through rate, and 
other important factors. If you’re just getting into the 
game, you’ll have to make a few posts before you can 
really perform a valid audit, but tracking traffic from week 
to week can help direct you in the future. You can also 
start by auditing your competition (see strategy 3). 

2. Understand Your Audience 

Even if you start to build a following, nothing guarantees 
these people will see your messages or even be 
interested in reading them. If you aren’t producing social 
media content with your audience in mind, you’ll start to 
miss the mark. The goal of social media is to create 
inspiring content that readers or viewers deem 
shareworthy. Does this mean every post needs to get 
exponential likes, shares, or retweets? Not necessarily. 
But it should certainly be your goal. If a post doesn’t have 
a strategic purpose to engage your audience, it isn’t  
worthy of being posted. 

Your content strategy should connect to your audience 
strategy, creating posts that intrigue your audience and 
bring them back for the next one. Does your audience 
prefer informative healthcare advice, trending health 
news, or a bit of both? Stay relevant to your practice and 
your audience. Don’t make assumptions about your 
audience strategy. Instead, get to the root of what these 
people think, feel, value, and believe. Listen to your 
audience and let them guide your social media strategy! 

3. Keep the Competition in Mind 

This is probably the most important step for healthcare 
organizations, especially ones that don’t yet have a social 
media presence. If you are wading in the shallows of 
social media, the best way to learn how to swim is to 
observe others who have succeeded.

 

PERFORM AN ANALYSIS OF YOUR TOP 
COMPETITOR’S SOCIAL MEDIA PROFILES JUST 
LIKE YOU WOULD OF YOUR OWN. WHAT DO 
THEIR POSTS LOOK LIKE? HOW FREQUENTLY 
ARE THEY POSTING? WHAT ARE THEY DOING 
THAT YOU’RE MISSING?

If you can unlock what’s working for your competitors and 
capitalize on it, you’ll get the social media boost you need.  
Your goal shouldn’t be to replicate, but rather to strategize 
using the information you find. 
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How to Monopolize on the Power of Social Media 
When it comes to experiencing success with your social media strategy, having goals is key. If you don’t set realistic success 
metrics, you could be wading through posts, tweets, and video shares without realizing when you’ve failed or succeeded. 
You won’t be able to tell if your social media efforts are actually making an impact and bringing patients through your doors. 
Breaking down your tactics and analyzing the results can help you determine an overall social media strategy for your 
hospital or practice.

Social media matters in today’s marketplace. If you aren’t building a presence and engaging your followers in a genuine 
way, you could be missing out on a huge portion of your audience. As a leader in internet marketing, Scorpion Healthcare 
can help you create a social media strategy for success. Reach out to us today to find out how our digital marketing tools 
can benefit your healthcare organization.  
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Schedule A Free Consultation With
One Of Our Healthcare Marketing Experts Today

Call: 888.848.0097 or Visit: www.ScorpionHealthcare.com

Award Winning Healthcare Website Design


